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Project Overview

The Product:

All Good Charities is a one stop
shop for users to come to and select

from a vetted list of charities and All good chakiiy
all for a good cause.
organizations that they can donate sk S vy

he lives of others and the world

to, mark their favorites, track their
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contributions and download tax
receipts. They will also have access
to charity pages to read up on each
non-profit organization to learn
more.

Project Duration: — [ .

September 2023 to October 2023



Project Overview

The Problem:

Most people when trying to decide on a charity or
organization to donate to, have to first go through
and do their research, checking out endless
websites and then have to try to determine if the
organization is legitimate if it's not an already

well-established cause.

The Goal:

To create a mobile app and responsive website, that
gives users one place to go to read up on charities

of interest, make donations, track contributions, print
tax receipts, and read up on how their contributions

are making a difference.



Project Overview

My Role: Responsibilities:

UX Designer & UX Researcher o User Research & Usability Studies
° Wireframing & Sketching
° Low & High-Fidelity Design

° Digital Prototyping



Understanding
The User

User research
Personas

Problem statements
Competitive audit

Ideation



User Research: Summary

Throughout this process I conducted many types of research to end up at my final design. Following the design
process, I conducted a competitive audit, created personas, identified potential pain points, and created user
journey maps. For me, it was actually the user journey map that significantly altered the course of my app

design and gave me the inspiration for my app and responsive website for social good - All Good Charities.

After designing both the low-fidelity and high-fidelity prototypes, I conducted usability studies. These were
unmoderated, and participants followed prompts, identifying any issues they struggled with or did not enjoy.

Using this feedback, I was able to further iterate on my designs, improving functionality and accessibility.



Persona 1:
Aiden

Problem statement:

Aiden is a full-time university
student who's passionate
about the planet, who needs
an app that allows him to
donate on the fly and track
his contributions, because he
doesn't have much time
between studies and
volunteering to sort through
all the “fluff”.

Aiden

Age: 24
Education: University, Ongoing
Hometown: Calgary, AB, CA
Family: Lives Alone
Occupation: University Student

“Technology should make it easier to stay on top of what
is happening globally and to give back where we can.”

Goals

To be able to support causes he .
is passionate about within his
community and around the

world quickly and with ease .
Wants to see how his

contributions are making an

impact .
Get current information on

additional resources on how he

can help

Frustrations

Finds it frustrating when he is
unable to see where his
contributions are going

Not being able to track his
donations and how much he
has given

Too much “fluff”, wants to
donate quickly while on the

go

Aiden is a full-time university student focused on getting a Masters in
Environmental Sciences. Looking out for the safety and well-being of the planet
and doing his part where he can is his primary focus. He is always looking to
donate or volunteer where he can, locally and globally. In his free time, he likes
to volunteer at the local wildlife rehabilitation center, but he also likes to show
support by donating to global causes and preserving the lives of endangered
species.



Persona 1:
Sarah

Problem statement:

Sarah is a stay at home
mother of 2 young children
who needs a way to be able
to give regularly to her
charities and organizations of
interest, because giving back
and making a difference is
important to her and her

family.

Sarah

Age: 37
Education: College
Hometown: Vancouver, BC, CA

Family: Husband & 2 Children

Occupation: Stay at home mom

“Giving back fills me with a great sense of personal
satisfaction, and if | can do it easily, all the better!”

Goals Frustrations

e  Wants to be able to giveon a e  Not being able easily
regular basis to the cause of her download a tax receipt after
choice, without having to making a donation
manually make a donation each e  Finds it disappointing there is
time no online community where

e She would like some sort of she can connect with
regular update or newsletter on like-minded people
how her donations are making a e  Sarah finds it frustrating when
difference she can't navigate through a

website easily

As a stay at home mother of 2 young children, Sarah’s primary focus is taking
care of her family. She is always looking for ways to make life easier for them
and spends a good amount of time on her laptop at home in her downtime
doing just that. It's important to her to support causes that she is passionate
about and that will make the world a better place as her children grow-up, and
she hopes to instill these same values in them as they get older.



Competitive Audit
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Ideation

My goal as a sketched out potential
app and website layouts, was to
create something that was clean,
simple and very straightforward. I
also aimed to keep accessibility for
all users at the forefront of my

designs.




® Digital wireframes

Starting
. ® Low-fidelity prototype
T h e D e s l g n ® Usability studies




Digital Wireframes

My goal in the process of creating the
app was to create a user experience
that was simple and straightforward, but
also gives users all the the items they
will come to need in an app such as
this. Here for example, they can read up
on the charity they are interested and
from there go straight to making a

donation to their charity of choice.

This theme continues in the responsive

website as well.

Information on
the charity so
users can read
about what the
organization’s
focus is on.

Donate Now!

Charity Name / Organization

Cause/Charity Type

Lorem ipsum dolor sit amet, consectetur adipiscing elit,

sed do eiusmod tempor incididunt ut labore et dolore
magna aliqua. Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex ea
commodo consequat. Duis aute irure dolor in
reprehenderit in voluptate velit esse cillum dolore eu
fugiat nulla pariatur. Excepteur sint occaecat cupidatat
nen proident, sunt in culpa qui officia deserunt mollit
anim id est laborum.

To make things
simple and quick
for users, I
wanted to add a
‘Donate” button
for users to make
a donation to a
charity of
interest straight
away.
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Digital Wireframes .........
update their Hello!

information, get a —

. User’s First Name Here...
breakdown of their eesisencn D

My goal in the process of creating the donation history
app was to create a user experience and see how much Denatens e bate
. X they have donated
that was simple and straightforward, but to date. $1,175 m
also gives users all the the items they
will come to need in an app such as My Charities
Users can view a list of
this. Here for example, they can read up their favorites and see
on the charity they are interested and ;:;";’"’"‘ewmmmm on the fly how much
from there go straight to making a they have cont?bztetd
O date

donation to their charity of choice. Chariy Name / Organization

$400

This theme continues in the responsive

Charity Name / Organization

website as well.
$225

Charity Name / Organization
$100




Digital Wire

Are you ready to give

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna.

All Good Charities, All
For a Good Cause.

Charity/Cause v | Location

Find my charity

Email address

Welcome Back!

Don't have an account?

Some additional wireframe screens for mobile app.

Other Amount

t er your donation amount

Make recurring monthly donations to
this charity

Select Payment Method




Digital Wireframes

Here are just a couple of images to
depict the digital wireframes for the
responsive website. More can be
viewed when viewing the
low-fidelity prototype links on the

following page.

Nexnla  Gemaset W Coess O GHEEED

The Soocies That Matter Most 1o You

Some additional wireframe screens for responsive website.



Low-Fidelity
Prototype

Mobile App Low-Fidelity Prototype

Responsive Website Low-Fidelity Prototype



https://www.figma.com/proto/MXKF4GO105mja5yXBEdF66/Wireframes?type=design&node-id=6-31&t=NtolwmgD3lnXpucO-1&scaling=scale-down&page-id=0%3A1&starting-point-node-id=6%3A31&mode=design
https://www.figma.com/proto/MXKF4GO105mja5yXBEdF66/Wireframes?type=design&node-id=339-279&t=t4C4mPJg6WC14tXJ-1&scaling=contain&page-id=339%3A278&starting-point-node-id=339%3A279&show-proto-sidebar=1&mode=design

Usability Study: Parameters

©

Study type:

Unmoderated usability study

Q

Participants:

5 participants

O

Location:

Canada, remote

©

Length:

30-40 minutes



Usability Study: Findings

After conducting my usability study, I discovered a few items that needed to be adjusted to improve the overall user

experience. However, I was grateful to discover that the participant found the overall experience and layout very pleasing.

1. Navigation

Although, users found that the
flow was easy to follow, they
were confused that there was no
back button on the charity details
page on the mobile app. They
also suggested being able to
login to their account from the

splash page.

2. Share Charity with Others

Users thought that it would be a
great idea to have the ability to share
your favorite charities with others to

increase donations to the cause.

3. Visual Design

Users were happy with the
overall ease of their experience
with the layout of the design.
Easily get from point A to B.



® Mock-ups

Refining
. ® High-fidelity prototype
The Des'Q n ® Accessibility




Before usability study

Mockups

My goal in the process of creating the app
was to create a user experience that was
simple and straightforward, but also gives
users all the the items they will come to
need in an app such as this. Here for
example, they can read up on the charity
they are interested and from there go

straight to making a donation to their
. . Save the Chimps
charity of choice. Endangered Species

Providing sanctuary and exemplary care
to chimpanzeesinneed.

Here you will note I added a back button Save the Chimps is one of the largest chimpanzee
sanctuaries in the world whose mission is to provide
: refuge and exemplary care to chimpanzees inneed. Save
to the deSIgn as users were confused the Chimps offers life-long care for chimpanzees
rescued fromresearch laboratories, the pet trade. and

there was not one included. entertainmentindustry.

After usability study

Save®

Chimps
Save the Chimps
Endangered Species

Providing sanctuary and exemplary care
to chimpanzeesinneed.

Save the Chimps is one of the largest chimpanzee
sanctuaries in the world whose mission is to provide
refuge and exemplary care to chimpanzees inneed. Save
the Chimps offers life-long care for chimpanzees
rescued fromresearch laboratories, the pet trade. and

entertainment industry.




Before usability study After usability study

Mockups

AiGood & | = AiGd &
My goal in the process of creating the app w il M
) den Rogers Aiden Rogers atiino.
was to create a user experience that was - . ieem
simple and straightforward, but also gives Donations toDate Donations toDate
users all the the items they will come to $1,275 L Giemore $1,275 [ Givemore ]

need in an app such as this. Here for
example, they can read up on the charity
they are interested and from there go Conservation International Conservation International
== $450 .| $450
straight to making a donation to their

charity of choice.

World Wildlife Foundation World Wildlife Foundation
$400 . $400
Here you will note I added the ability to ;
Save the Chimps Sa@ Save the Chimps
share your favorite charities on social $225 Chimps = $225

media, text and via email.
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Mockups
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All Good Charities,
All For a Good Cause. Hello!

Aiden Rogers

e,
Am Donations to Date
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sox 1 Conservation International
All good charities, Welcome Back! ey | $450

all foragood cause. -
Thereis no such thing as a small gift, ora i
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others and the world around us. INTERNATIONAL
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Save the Chimps
Endangered Species

Providing sanctuary and exemplary care
to chimpanzeesinneed.

Save the Chimps is one of the largest chimpanzee

in the world whose mission is to provid
refuge and exemplary care to chimpanzees Inneed. Save
the Chimps offers life-long care for chimpanzees
rescued from research laboratories, the pet trade. and
entertainment industry.

Donation Amount

Other Amount

$ Enteryour donation amount

Make recurring monthly donations to
this charity

Senings

Payment

m

Card Number

000K 0000 20000 X000¢

Expiry Date cw
of your support.

Your gift will go along way to making

Cardholder Name impact, and we want you to know we are

very grateful. Let's continue to cultivate

the change we want to see in the world.
- Save card for future donations

Check Out More Charities

We appreciate all

Satings




High-Fidelity
Prototype

Mobile App High-Fidelity Prototype

Responsive Website High-Fidelity Prototype



https://www.figma.com/proto/MXKF4GO105mja5yXBEdF66/Wireframes?type=design&node-id=43-338&t=rtNt1XtdbuBfTQCO-1&scaling=scale-down&page-id=43%3A63&starting-point-node-id=43%3A477&mode=design
https://www.figma.com/proto/MXKF4GO105mja5yXBEdF66/Wireframes?type=design&node-id=397-1719&t=ezqM4RD9W2cVdN9D-1&scaling=contain&page-id=397%3A1171&starting-point-node-id=397%3A1719&show-proto-sidebar=1&mode=design

Accessibility Considerations

The goal was to keep the
layout simple with minimal
pages to shuffle through.
Making the experience easy
for users to be able to find
what they are looking for and
accomplish the goal of using

the app/website

Large buttons and large
fonts. Clean simple esthetic,

making the design easy on

the eyes and easy to explore.

Colors chosen with
accessibility in mind. As well
as making sure there was
enough contract between

text and it's background



Re S p o I'I s |Ve [ Information Architecture
D es i g n ® Responsive Design




Sitemap

\
[ ouv: CZTD
|
CWhy Use All Good) C How It Works ) ( Account Info. )
G:haritiesWe Suppora ( Join All Good ) ( My Favorites )
( Donation History)

This was the original plan for the website. The idea still remains however, to keep

the site simple and straightforward for the most enjoyable user experience.



Responsive Designs

My goal in the process of creating the
responsive website was to create a user
experience that was simple and
straightforward, similar to the mobile app

design.

Some of the pages were an easy transition
from app to website, whereas others like
the User Account page that definitely took
some thought to layout. I also added a Blog
page to the website, giving users a place to
go to read up on how their contributions

are making a difference.
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Responsive Designs

All good charities,
all for a good cause.

There is no such thing as a small gift, or a small
donation. Every little bit goes towards making
animpactin the lives of others and the world
around us.

We’d love to hear from you!

Quest ns, ideas on how we car
tohearitall, and well r

Email address

o)
INTERNATION/

Save ®

the Save The Chimps
Ch]mps Endangered Species

Providing sanctuary and exemplary care to chimpanzeesinneed.

Save the Chimps is one of the largest chimpa g to

Save the Cl long care for rescued

entertainment industry.

Pl to
the pet trade, and

The late Carole Noon Ph.D. founded Save the Chimosin1997in response tothe U S, AlrForce's announcement that itweuld nolonger conduct




Responsive Designs

AboutUs  Getlnvolved Blog  Contact Q

A |3

Emailaddress

“ (e
Save

hthe p
Chimps
Providing sanctuary and Don'th: naccount?

Register

AboutUs  Getlnvolved Blog Contact Q

';’,‘1" 3

X
Donation Am: Payment i

VISA Q

Card Number

2N 2N T
Expiry Date cw
[ W
$150
otrer Amaunt CE—

CardholderName
$ Enteryour donation amount @® Save card for future donations

e and exemplary care to
tories, the pet trade, and

Save the Chimpsis one of the larged
chimpanzeesinneed. Save the Chi

entertainment ndustry.

$100

@® Makerecuringmonthly donations to
this charity

.
(©) 2023AlGood Charities




Responsive Designs

About Us

Getlnvolved  Blog

Contact

238 Hello AidenRogers!
| A ai

Donations to Date

$1,275.00

My Charities

Recent Activity

o e The Chimp
SaveThe Chimps
save¥) ga50
Chimps

Conservation International

$250

Rock Solid Foundation
$100

olid Foundation - $100.00 o

A Q@ AN e A e

More Activity

© 2023 1Go0d Chartties

AboutUs  Getlnvolved Blog  Contact Q

The Stories That Matter Most to You.

This is why your support matters. Check out all the good your donations do.

OurOcean, Our Responsibility
August3),2023

Support World Elephant Day
October15,2023

Seeking Human Kindness
September20,2023

© 2023iGoodChartes



Responsive Designs
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Takeaways

Impact:

The impact of an mobile app / responsive website
like “All Good” charities is quite substantial. From
sharing this idea with others, and from participant
feedback in the usability studies, everyone seemed
to really be on board and enjoyed the idea of being
able to utilize a user experience like this is the real

world.

What | learned:

What I learned from this project, is that design
inspiration can come when you least expect it.
What started as one design project, took a giant
turn and I was hit with a great idea. One that if
possible, I would love to continue to explore and

further work on.



Next steps

Further develop additional
screens for the mobile app
and responsive website for
items such as donation
history, tax receipts, and how
organizations can partner with
“All Good” charities.

Conduct an additional
usability study once the
additional screens are
created to get participant
feedback and gain more
insights on making this app
and website into something

that users will enjoy using.

Research options for
bringing this app into reality.
How I can go about getting
this app developed, investors,
and approaching charities
and organizations to see if
there would be serious

interest in this idea.



Let’s connect!

Interested in connecting or working together? I'd love to hear from you!

Jenilee Cathcart
Email: cjenilee@gmailcom | Phone: (403) 875-7176

www.rareimpact.ca
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